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New gTLD's

When: Current Application Deadline is Q1 2010

What: New Content on Right Side of the Dot
m Generic term
—e.g. <.gay>
m Branded term
m Geographic indicator
— GAC - e.g. who owns <.hershey>¢

September 9, 2009 [2]



THE WHEN, WHAT, WHY, WHO AND HOW MUCH

e ﬂ[nﬂ[cﬁdﬂ{%@@

Homwe  Campaign News dotSCO in the News Contact Us Visit our Facebook page

.SCO

Home T - Ay . P etifions  Committes today formally  endor
paign News mment that it w. doing all & could to help ensure
doy i in the News
AL
Contact Us a5 1 s-paity suppoit - a orucial
Visit &aur Facebook page AT ating spre . okl = dias ottizh domain.
Lend ¥
EACH ¥ 1 are ghte il ] AT wl Government have been so supportive of our campaign. L
= than !III nith geli 0 signat it th A now wel on the way ibmitting
applcation to ICANN - ho

otlan : ;
the Scottis PP W » ; d by having it
o | (5cTLD)
internat domain
orline.

a  waorkin roup  to
SITMILINITY  Tof jel for the w i family of L) E i SpOT = TLE th organisations,
wsE o a pebtion from dot ..1r||1'r this companies  and  ndwidoals, throughout  the world, that
T Previous ghilic z : s themselves through lan languages onlne, o
Davie Hu 5 1 3 Y ¥ support or identify with the Scottish Culture or th
t working growp. ] 3 ¥ around the world wil be at

The First Minister
group which

urlv.lrl. and th 31 We have

of a Scots rr.-mmurm'y TLD with onby 1E C _ A indwv Scot:

huge 82% of organisations n the Scoot and : ¥ SC0O . Wae
applcation with just & bein ains should we 5 sful tha 1 rase

September 9, 2009 [3]



THE WHEN, WHAT, WHY, WHO AND HOW MUCH

.€CO

Howmie Backgrounid Cosmirmu iy Suspeoirt - & ,

Dot Eco LLC is an organization dedicated to promoting the acceptance and
implementation of tha .eco top level domain, and & backed by laading
ecological and philanthropic groups, environmentally consclous high-profile
individuals, and leading scientific volces.

Dot Eco has parinered with Al Gore and the Allance for Cimate
Profbectian o b the “.eco™ top lewd domain o fife. The Allance’s
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w Endorse the new GAY web address!

ALLIANCE

Dur mission is to create a reliable and ethical source of funding for LGBT Civil Rights by creating the GAY

web address for the benefit of our community.

A Mew Web Address For Leshian, Gay, Bisexual, Transgender, Intersex and Queer People and Those Who Love Them.

The LGBT mowvementin the United States hegan in 1969 when a palice raid atthe
Stonewall Tavern in Greenwich Yillage turned inta a riot that lasted for five days. The
idea of Gay Power was born, hut very few, except for a couple of hundred activists,
thought they had a chance.

Against all odds, a movernent formed. It pressured the American Fsychological
Association to rermove homosexuality from its list of mental illnesses in 1975, and finally
convinced the Mew York Times to reverse its han on using the ward "gay” in print in
1987 Wwe built our own economic and political muscle because we had no choice.

Withen AIDS began its devastating sweep, the medical and pharmaceutical
establishments turned the other cheek. Politicians skirted the inconvenient issue at
BvErY Opportunity.

But out of despair came strength. Organizations like Gay Mens' Health Crisis and Act-Lip
raised money, made noise, and changed policies. Celehrities like Ellen and Rosie
came aut to their huge television audiences and continued the struggle far visibility and
acceptance.

Photo: Fabkio Fusco

Today, aswe press for marriage eguality in the US and for the civil rights of LGBT
people around the woarld, there is a new opportunity to strengthen our community. Latest News
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How you could use a .sport domain

How you could use a .sport domain

Think global

With more than 1.4 billion pecple throughout the world, using the word “sport” to mean just
that, vour brand will be globally visible and strongly identified with the sports community.

If you are in a media, how about “google.sport”, or “cnn.sport” to deliver sporfs-specific
content ?

If you are a car manufacturer wishing to make your sporting activities more visible, how a
bout “mycar.sport”, rather than some lengthy URL on your company’s main web site ?

The possibilities are endless for companies for which spors represent a sizable part of
their activities or advertisement budget Registering with sport lends credibility to these
activities, protects your domain name registered with other top level domains and gives your
customers and search engines another entry point to your web site.

Act local

Obwiously, what applies globally can also make sense at the local level. A national ar
regional newspaper could a web site Te dedicated to sports news like “*mypaper.sport™.
Mational sports federations can also benefit from avisible *.sport™ domain.

DotSport iz commited to the protection of yvour brand name. This is why we will have a so-
called Sunrise period before the official launch, during which trademark owners will be able
to reaister their brand safelv.
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New gTLD's

When: Current Application Deadline is Q1 2010
What: New Content on Right Side of the Dot

Why: Why Depends on the Type
m Open
m Open with restrictions
—sellLD - brand or generic e.g. <.surf>
m Community
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New gTLD's

When: Current Application Deadline is Q1 2010 - _
What: New Content on Right Side of the Dot =
Why: Why Depends on the Type

Who: A Big Tent

m Brand owners who want 1o express brands

m Brand owners who want to dominate
generic industry term

m Entrepreneurs who want to compete with
<.com>, <.co.uk> <.cn> <.in> and <.de> |

m Clever squatters/prospectors (.delta) — . -

m Cities and other governments (.berlin)
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New gTLD's

When: Current Application Deadline is Q1 2010 - _
What: New Content on Right Side of the Dot ' o A
Why: Why Depends on the Type

Who: A Big Tent

How Much: Not Cheap
m $185,000 ICANN fee
m $100,000-$150,000 per year for RSP
m Legal fees
m Marketing costs to “sell” new web
presence
m Costs of internal web redesign — . —
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New gTLD's

When: Current Application Deadline is Q1 2010 - _
What: New Content on Right Side of the Dot = i A
Why: Why Depends on the Type

Who: A Big Tent
How Much: Not Cheap

Risks of Inaction
m Permanent string preclusion
m Loss of premium term
m Decentralized fraud/hacking defenses
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